RECREATION AND TOURISM SECTOR PROFILE

1.0 Introduction

Tourism in Ghana holds immense potential for fostering inclusive development, global economic
engagement, and generating revenue for critical investments, particularly in environmental
preservation. Recognizing its pivotal role, the National Tourism Development Plan, through the Ministry
of Tourism has identified tourism as a key driver for economic growth, investment, infrastructure
enhancement, and job creation. To achieve these goals, the Government of Ghana through the Ministry
of Tourism, Arts and Culture aims to strengthen the connections between the tourism sector and related
industries such as agriculture, handicrafts, transportation, and construction.

According to a 2023 study by the African Development Bank (AfDB, 2023), The tourism industry has
been, contributing significantly to economic expansion and job creation. Ghana's rich historical sites,
vibrant culture, and natural attractions position it as a compelling destination in the global tourism
market. Tourism plays a pivotal role in generating foreign exchange, benefiting the country's economy
and employment opportunities. In pursuit of the government's goal to make tourism the leading
contributor to the Gross Domestic Product (GDP) by 2025, funds have been allocated through the World
Bank Tourism Development Project to enhance and develop tourist attraction sites in Ghana.

The World Travel and Tourism Council (WTTC) estimated that tourism will contribute 5.7% to Ghana's
GDP in 2024, indicating a 9.1% annual change compared to 2023. Furthermore, the WTTC predicts that
tourism created 804,700 jobs in Ghana in 2024, a notable increase from 777,200 in 2023. This growth
was driven by factors such as the reopening of international borders after COVID-19, intensified
marketing efforts to promote Ghana as an attractive destination, the introduction of new tourism
offerings, and the rise of a more affluent middle class with higher disposable income for travel.

The Ghana Tourism Authority (GTA) is actively implementing an awareness program titled 'See Ghana,
Eat Ghana, Wear Ghana, Feel Ghana' (which was launched in 2017) to promote the use of locally made
products in the tourism and hospitality industry. Under this campaign, the GTA is organizing stakeholder
engagements with the Ministry of Agriculture, the Association of Ghana Industries (AGI), poultry
farmers, and trade associations to emphasize the economic benefits of the Buy Local /Eat Ghana strategy.
These engagements will occur across different regions of Ghana. The GTA is also tasked with promoting
investments and encouraging private sector involvement in the development of potential tourist
attractions.

2.0 Investment Opportunities in the Recreation and Tourism Sector

Ghana’s focus is to promote and attract investments into eco-tourism, cultural tourism, medical tourism,
educational tourism, and adventure travel through responsible and sustainable methods. As set out in
the medium-term goals of the National Tourism Development Plan, tourism has been prioritised as an
accelerator for economic development, investment, development of infrastructure, and for job creation.

Details on investment opportunities for this sector are as follows:

a. Eco-tourism: Ghana’s eco-tourism is mainly community based and investments being sought are:
* Investment in lodging facilities
* Investment in water and waste management
* Investment in transport facilities

b.  Cultural Tourism: Ghana’s cultural & heritage tourism seeks investments in:
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* Marketing and promoting festivals to attract a sizable international audience.
* Investing in the re-development of castles and forts which could be used as hotels as well as
heritage sites.
¢. Medical Tourism: Ghana is the destination of choice for West Africans seeking specialized medical
treatments. The country is seeking investments in:

» Establishment of specialised hospitals & clinics
» Establishment of medical diagnostic facilities and laboratory equipment.
* Production of essential drugs, medical disposables, and insulin.
* Production of medical equipment as well as the setting up of maintenance facilities.
d. Educational Tourism: Ghana is the destination of choice for students from West Africa and the rest
of Africa seeking higher education. Investment is needed in:

+ Setting up of private tertiary institutions
» Setting up of specialized educational units
» Setting up of Research Centres
* Production and provision of teaching materials and visual aids.
e. Adventure Travel: Travel tourism in Ghana is an area up for exploration. There are few travel
agencies who undertake travel tourism in Ghana. Investments required in travel tourism include:

* Development of new and existing locations for adventure tourism such as the expansion of the
Kakum National Park and the promotion of the Kintampo waterfalls and other waterfalls in the
Eastern and Volta Regions as tourism destination sites.

* Equipment such as jet sKis, cruise boats etc. at some waterfront resorts

3.0 Why Invest in the Recreation and Tourism Sector in Ghana

Investing in Ghana’s Tourism Sector offers many unique advantages to the investor. It is the varying
unique experiences that make Ghana an ideal place of choice for tourism and recreation investments.

e Uniqueness and Diversity of Products

Ghana’s tourism industry face little or no competition in the African region due to its uniqueness and
diversity. There are themed eco-tourist sites unique to Ghana and these include hippo, monkey, and
butterfly sanctuaries.

Ghana is also the choice for educational and health tourism in West Africa. The slave forts, numbering
over forty (40) and dotted across the coast are the most significant slave forts in West Africa. This has
transformed Ghana into a destination of choice for the Diaspora seeking to know their roots.

¢ Quality destination with good standard tourism products

For international tourism, Ghana is recognized as a ‘quality’ destination with good standard tourism
products in West Africa. Ghana also ranks 1stin West Africa on the 2024 World Economic Forum Report
on Tourism and Travel Development Index which measures the factors and policies that make a country
a viable place to invest within the Travel and Tourism sector.

Additionally, Ghana leads its West African peers in the 2024 Travel and Tourism Development Index
(TTDI) by the World Economic Forum, and Altezza Travel—a global tourism firm—has named Ghana
the second safest destination in Africa for 2025.

e Investment Guarantees & Incentives
Ghana guarantees investments against expropriation and offers free transferability of profits and
dividends for foreign investors. In addition, companies in the tourism sector enjoy the following
incentives:
- Areduced corporate tax rate of 22% as against the general rate of 25%.
- A 10% concessionary rate on imported goods for tourist establishments.
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e Ghana’s Competitive Advantage
Ghana’s competitive advantage as a tourist destination is evident through the following:
= Stable Political Environment: Ghana is known as the most politically stable country in West Africa.

Ghana ranks One of the most peaceful and hospitable countries in Africa. In the 2024 Global Peace
Index, Ghana was ranked 1stin West Africa and 3rd in Africa

- Excellent Labour Force: Ghana boasts of highly skilled and trainable labour. The labour force in
According to the World Bank, Ghana was forecast to reach over 14 million in 2023. This turned out
to hit 13.7 million people by the end of 2023.

— Access to International Markets: Ghana’s location, as the closest landmark to the Centre of the earth
allows for reasonable flight times across the globe. The average flight time is 6 hours to Europe, 9
hours to North America and 8 hours to the middle east.

- As aresult of regional and international economic agreements, investing in Ghana gives you access to
the African market through the African Continental Free Trade Area (AfCFTA), whose Secretariat
is in Accra. By signing on the Economic Partnership Agreements (EPA) with the EU among others,
investing in Ghana gives you access to the EU markets for certain goods and services.

4.0 Key Investment drivers for the Recreation and Tourism Sector
* People

» Ghanaisranked as one of the friendliest countries in the world for travellers. According to Times
Magazine, the country ranked one of the world’s greatest places in 2021. The locals are always
happy when a foreigner can learn a few words in Twi, a widely spoken dialect. The sector thrives
on people and numbers from all walks of life within Ghana as well as internationally, through
tourist.

» Ghana’s population supports the growth and development of the tourism and recreation sector.
Since tourism is a labour-intensive sector, tourism's impact on employment is very important.
According to the World Development Indicators, for 2022, Ghana’s employment to population
ratio for persons at the age of 15 and above per modelled ILO estimate (total %) was 66.50%
and for persons between the ages of 15 and 24, it was 36.50%.

*  Proximity to Markets

The Government of Ghana has shown commitment to developing tourism infrastructure, supported
by the World Bank’s funding of US$50 million to upgrade road networks leading to major tourism
sites across the country. Additionally, the Terminal 3 at the Kotoka International Airport, which has
the capacity of handling 5 million passengers a year and processing 1,200 people per hour makes
Ghana a more desirable location for tourists along the West African Coast. For instance, tourists
visiting the Zaina Lodge in the Savanna Region of Ghana can access flight connections to Accra,
travel to Tamale by local flights then connect to the Mole National Park on the constructed Fufulso-
Damango-Sawla road.

The Ministry of Tourism & Creative Arts has been working to coordinate activities with the Ministry
of Roads and Highways to ensure there is good access to the nation’s key tourist sites. The
expansion of the motorway for example, eases traffic situation for easy access to tourist sites across
the Accra-Tema enclave such as the various resorts in Ada, the monkey sanctuary in Tafi Atome,
etc. While the Ministry of Roads and Highways is responsible for most of the expenditure on Ghana'’s
roads, funds earned from the GTA tourism development levy are also being used to carry out road
expansions and upgrades.
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Communication/ Information

> In Ghana, data services continue to be provided by Mobile Network Operators (MNOs), Fixed
Network Operators (FNOs), and Broadband Wireless Access Operators (BWAs). As of 2024, with
an estimated population of approximately 32 million, total data subscriptions have grown to
around 25.5 million, resulting in a penetration rate of about 80%.

> The management of sustainable tourism's many facets and the support of its development
depend heavily on communication. A system that enables stakeholders to share perspectives
and find mutually agreeable solutions can be created and facilitated through communication.
Using communication tools effectively can also connect markets with products and promote the
security and well-being of visitors.

Growing forms of tourism in Ghana include adventure tourism, ecotourism, and arts tourism.
Ghana’s all year-round tropical climate, along with its wildlife, exotic water resources, beautiful
sceneries, pristine beaches, bustling nightlife, and rich historical and cultural heritage make it a
favourite for tourists arriving from Europe, the Americas and Asia and other parts of the globe.

Incentives:
Goods imported by Hotels and Restaurants (including fast food chains with a seating capacity of
thirty or more persons) under GIPC Act, 2013 (Act 865) are admissible at 10% concessionary duty
rate. These should be in the appropriate quantities (relating to size, number of rooms, seating
capacity etc.) and they include: Refrigerators/deep freezers, Television sets, Air-conditioners,
Public Address Systems, furnishing (including carpets, bedding and fixtures), Fans, Radio sets and
Crockery.
Corporate Tax is charged at 22% as against the standard rate of 25%.
Guarantees against expropriation of private investments provided under law are reenforced by
the Ghanaian Constitution. Some investment guarantees are detailed below:
i.  Free transferability of capital, profits, and dividends
ii. Insurance against non-commercial risks — Ghana is a signatory to the World Bank’s
Multilateral Investment Guarantee Agency (MIGA) Convention
iii. Double Taxation Agreements (DTAs) - to rationalize tax obligations of investors to
prevent double taxation. 11 DTAs have been entered into by Ghana with 9 of those ratified
by the respective parliaments and the 2 yet to be ratified. A further 5 agreements are in
various stages of negotiation and as such, are yet to be signed.

5.0 Summary of the current Recreation and Tourism sector in Ghana
In 2024, Ghana’s tourism sector is experienced a strong resurgence, driven by strategic initiatives and

significant economic contributions. The Ghana Tourism Authority (GTA) launched “Tourism Month” in

September 2024, a campaign aimed at promoting the country’s rich cultural heritage and diverse

landscapes to boost domestic tourism. This initiative encourages Ghanaians to explore local

destinations while fostering greater awareness and enthusiasm within the sector.

The World Travel and Tourism Council states that the travel and tourism industry’s direct contribution
to Ghana’s GDP is projected to grow at an annual rate of 4.4%, reaching GHC28,270.1 million (2.1% of
GDP) by 2034. Similarly, the sector’s overall GDP contribution is expected to rise by 4.4% annually,
reaching GHC76,896.3 million (5.6% of GDP) within the same period. Ghana also aims to attract two
million international tourists annually and generate approximately $5 billion in revenue by 2025.
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In 2023, visitor exports contributed GHC14,106.1 million to the economy, with international tourist
arrivals projected to reach 1,703,000 by 2034, generating GHC21,925.6 million in expenditure.

Key Initiatives and Developments

Ghana’s National Chocolate Week, held every February, promotes cocoa-based tourism and local
consumption. The 2024 edition, themed “Eat Chocolate, Stay Healthy, Grow Ghana,” featured
exhibitions, school outreach, and regional events, reinforcing Ghana’s status as a top cocoa
producer and tourism destination.

The Ministry of Tourism, Arts, and Culture (MoTAC) is launching the Black Star Experience to
position Ghana as the gateway to Africa for the global diaspora. The initiative features Pan
African Month events, carnivals, food fairs, film festivals, and fashion shows and promotes MICE
tourism to expand Ghana’s cultural tourism appeal.

“Detty December” has emerged as a major driver of Ghana’s cultural tourism, drawing
international crowds with festive events each December. Launched during the “Year of Return”
in 2019, it generated around $1.9 billion that year alone and continues to boost the country’s
image as a vibrant and globally recognized cultural hub.

The “Experience Ghana, Share Ghana” campaign is actively promoting domestic tourism.

Key Recreation and Tourism sites
Below is a list of tourist sites and agencies/recreational facilities, media houses, event
organizers/companies, etc. currently operating in the sector in Ghana.

o Wild-life species in Ghana: 222 Mammals, 128 reptiles, 38 amphibians, 721 bird species.
20 National Parks and reserves covering approximately 5% of Ghana’s total land surface.

e Ghana has over 30 Forts and Castles: Some are Elmina, Cape Coast castle, Fort Metal Cross,
Dixcove, Christianborg Castle, Fort St Jago, Fort Apollonia, Fort Dorothea, Fort Batenstein,
Fort Orange, Fort St. Anthony, Fort Amsterdam in Abanze, Manhyia Palace Museum which
has historic relics and artefacts of Ashanti Kings.

e 540 kilometres coastline with sandy beaches: Elmina, Busia, Ada, Sogakope, Labadi etc

o National Parks: Mole National Park, Kakum Canopy walk,

o Waterfalls: Kintampo Waterfall, Wli waterfall, Tagbo falls, Tini waterfalls, Asenema
Waterfall and Boti waterfall

o Lakes: Lake Bosomtwe and Volta Lake

e Animal Sanctuaries: Wechiau Hippo Sanctuary, Paga Crocodile Pond; Monkey sanctuaries:
Buabeng Fiema, Tafi Atome etc; Butterfly sanctuaries: Bobiri Butterfly sanctuary

e Other man-made attractions: Akosombo dam, Accra Cultural centre, Accra International
Conference Centre, National Theatre, Dubois- Centre, Kwame Nkrumah Mausoleum, Aburi
Botanical Gardens, Casinos, Art Galleries, Bustling nightlife, and Hotels

e Sports & Recreation Tourism: Paragliding, Water Sports, Soccer, Boxing, Golf

o Cultural resources: These include Traditional Festivals (over 30 festivals celebrated by
different ethnic groups at different calendar month in Ghana, PANAFEST, Emancipation Day,
Black History Month, Chale Wote Festival, Ghana Music Week, Ghana Paragliding Festival)

e Others: Contemporary Arts, Handicrafts, Carnival, Local Cuisines and Music

e Radio Stations: Citi FM, Joy FM, Adom FM, Uniq FM, Peace FM, Okay FM,

e Television Stations: Multi TV, Citi TV, TV3, UTV, Adom TV, GHOne TV

e Event Organisers: Charterhouse, Lionheart, Sprout Marketing Services
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£ 2 !Z ‘ Selected profiles of top companies in the Tourism & Recreation Sector
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The Trident Island is an adventure tourism destination located in Akwamufie, near
the Adomi Bridge and the banks of the Volta River. This unique island offers a
range of outdoor activities and experiences, making it a popular spot for both
locals and tourists.

Trident Island provides adventure services, including mountain hikes, adomi bridge abseiling, river
cruises (both day and night), paintballing, overnight camping, and riverine kayaking. These activities
are designed to offer an authentic and thrilling experience in nature.

The Trident Island aims to promote local tourism while engaging with the surrounding communities,
contributing to the local economy through tourism- related activities.

THE
TRIDENT

From a small and humble beginning, Eusbett Hotel has established itself
as the most sought-after hotel in Ghana which is evident in the very
bett positive guest reviews, patronage and recognitions by highly respected
otel organisations including the Ghana Tourism Authority, Ghana’s tourism
sector regulator.

Eu

L

The tranquil surrounding within which the hotel is strategically situated in Sunyani creates that serene
and secure environment for all guests to conduct their business and leisure activities in peace and quiet.
The Hotel is currently Ghana’s leading Conference destination, and you can never go wrong with your
decision to hold your conferences, seminars, workshops board meetings and any other gathering with
us. With over 200 guest rooms, 10 meeting rooms and total conference capacity of 3,500 participants at
a time set within the centre of Ghana, Eusbett Hotel sets itself apart as Ghana’s biggest conference
destination.

4

Alisa Hotels is a leading Ghanaian-owned hospitality brand known for

its world-class service and luxurious accommodations. With prime

ALISA HOTIEIL 1ocations in North Ridge, Accra, and Tema, the hotel caters to business

Accra travelers, tourists, and event organizers, offering premium conference

facilities, fine dining, and wellness amenities. Over the years, Alisa

Hotels has built a strong reputation for excellence in hospitality,
blending Ghanaian warmth with international standards.

« A mark of distinction

Alisa Hotels is a key employer in Ghana’s hospitality sector, providing direct jobs in front desk
operations, housekeeping, food and beverage services, maintenance, and event management. The
hotel also supports indirect employment through partnerships with suppliers, security services,
and transportation providers. Additionally, Alisa Hotels offers training programs and internships,
equipping young professionals with practical skills for careers in the tourism and hospitality
industry. Its contribution to job creation and workforce development strengthens Ghana’s
growing tourism sector.

Tourism related organizations in Ghana
* Ghana Tourism Federation (GHATOF): This is a private sector advocate for the interests of
tourism in Ghana and collaboration with all relevant organization. It seeks to advocate private
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sector leadership in the development of responsible and sustainable tourism in Ghana. The
federation has 18-member associations. Some of which are:

- Tour operators Union of Ghana

- Travel and Tourist Agents Association
- Traditional Caterers

- Ghana Hotels Association

- Restaurants, Night Club Association

- Indigenous Caterers Association
Website: http://ghatof.org/

*  Ghana Tourism Authority
This is the implementing agency of the Ministry of Tourism & Creative Arts in Ghana. Their job
description includes the regulation of tourism enterprises namely accommodation, catering, travel
and charter operations through registration, inspection, licensing, and classification.

The mission of the Ghana Tourism Authority is to ensure sustainable tourism development through
the creation of an enabling environment for the provision of quality tourism facilities and services
for the traveling public with a well-qualified, highly motivated and dedicated work force with a
vision to see Ghana become the tourism capital of West Africa, especially in culture, heritage,
ecotourism as well as conference tourism in a quality no mass manner.

Website: https://www.ghana.travel/

*  Ministry of Tourism, Culture & Creative Arts (MoTAC)
The Ministry is the parent agency responsible for the policy direction of the tourism sector in Ghana.
It aims to develop and promote tourism and improve the capital city through tourism related
initiatives and programmes.

The functions of MoTAC are to formulate policies, plans and programs; promulgation of legislation
and regulations on tourism, arts and culture; conducting research into regional and global trends in
tourism, arts and culture; development of the human resource within the private and public sectors;
coordination and collaboration with other agencies and development partners; development of
policies and programs to link up with Africans including Ghanaians in the diaspora; monitoring and
evaluation of sector’s performance; to formulate policies that can stimulate the investment and
foreign exchange and to co-ordinate, collaborate and forge closer links with other governmental
agencies.

Website: https://www.motac.gov.gh/

6.0 Next Steps/Contact

The Chief Executive Officer

Ghana Investment Promotion Centre
Vivo Place, No A1 Rangoon Lane
Cantonments-Accra

P.0. Box M193

Ministries-Accra
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Tel: +233 302 665 125-9
Email: info@gipc.gov.gh

Website: http://www.gipc.gov.gh
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